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DISCLOSURE STATEMENT

The ideas, research, and comments presented in this session are

solely those of the presenter and do not reflect the policies,
positions, or practices of the Pennsylvania Housing Finance Agency
(PHFA). This presentation is intended for informational and

educational purposes only, and any views or interpretations
expressed are independent of PHFA's official stance.
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OBJECTIVES

Discuss what wealth signaling is and how individuals
from low-income backgrounds engage in it to gain social
acceptance and status.

Challenge stereotypes such as the assumption that
poverty is caused by poor financial decisions alone.

Understand how patterns in resident behavior such
as payment habits provide valuable insights into
causes and predictors of rent delinquency.




WHAT IS WEALTH
SIGNALING?

Wealth signal in Black communities is the use of
visible, often high-status items (such as designer
clothes, luxury cars, jewelry, or brand-name goods) to
communicate financial success, social mobility, or

personal worth in the face of systemic inequality and
historical exclusion from wealth-building
opportunities.
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/ Historical Historical and Cultural Context:
11.1% * Luxury items can become symbols

\\ » of status, success, and dignity in a
society where traditional forms of
success (homeownership, wealth,
legacy) have been systematically
denied.

Peer and Community Expectations Peer Pressure
* In some communities, visible 33.3%
success is equated with respect,
influence, and survival. Not having
certain items may lead to social
exclusion or lack of perceived
respect.

Psychological
22.2%

Cultural Pressures

- Media and pop culture often celebrate
material wealth—cars, designer
clothes, jewelry—as markers of
success, especially in music genres like
hip-hop, which are deeply rooted in
Black culture and often reflect both
aspiration and survival.

Psychological Factors:

- Identity and Social Value:
Luxury purchases may
serve as a way to feel a
sense of achievement,

Culture self-worth, or belonging in
St a society that otherwise
marginalizes them.
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* Grew up in the in Public Housing
» Graduate of Chester High School
 MAEEE, University of Delaware,
 MA, Rosemont College

 MPA, Widener University

* BA, Delaware State University

Next Steps: ebook and Workshops

From Flashing to Stashing:

Understanding Luxury Spending in Low-Income Black Communities

CONTACT INFORMATION: Marrea Walker-Smith (Text 610-733-2126)
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